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Abstract 

 
As the 21st Century continues to engender amazing innovations in the communication space, the influence of 
the media is becoming more pervasive. Thus, the media can no longer be studied separately from society; 
rather they must be seen as an integral part of the social structure upon which modern societies rest. 
Mediatization, as a theory, explains the manner in which social institutions are affected by, and seek to adapt 
to, the media. This paper seeks to contribute to the scholarly discussion of mediatization as a concept. It 
discusses its applicability within the Nigerian context and considers its implications for society. Using a mix of 
literature review and comments based on the authors’ observation, it discusses and interrogates the 
mediatization of the contemporary Nigerian society. 
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Introduction 

 

The ubiquity of the media is an undisputable reality of our times. Their presence has become palpable in every 

part of the society. The contemporary world is certainly a mediated one and the media appear to be a shaper 

of reality in many aspects of daily living. Kellner (1995) articulates the situation thus: 

 

Radio, television, film, and the other products of the culture industries provide the models of what it 

means to be male or female, successful or a failure, powerful or powerless. Media culture also provides 

the materials out of which people construct their sense of class, of ethnicity and race, of nationality, of 

sexuality, of “us” and “them” (p.1) 

 

If Kellner (1995) were to be writing today, he would certainly include the internet and the mobile phone as major 

contributors to contemporary media culture and the ultimate mediatization of society. According to Hjarvard 

(2008) the media were traditionally studied as entities separate from society and the focus of scholars was to 

unravel the effects discrete media messages had on individuals and social institutions. To him, this situation is 

no longer tenable today. The media have so much permeated society that they can no longer be studied as 

separate from social institutions; rather they are to be understood as part of the sociological architecture of the 

modern society (Hjarvard, 2008). A look at the contemporary Nigerian society indicates that it is, no doubt, a 

mediatized one. Social relations, social behavior and various social institutions submit themselves to the logic of 

the media. Individuals and organizations are becoming more interested in media content, but not just in the 

passive consumption of messages but also in the creation and dissemination of media products. This paper 

examines the concept of mediatization within the Nigerian context as a potential template for understanding the 
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dynamics in other African societies and explores the different ways developing countries can manage the effects 

of mediatization as players in the proverbial ”global village.”  

 

 

Mediatization Defined 

 

Mediatization has gained currency as a very important concept among scholars who wish to understand the 

influence the media exert on society, a situation that has spawned numerous conferences, books, seminars, 

articles and case studies (Ampuja, Koivisto & Valiverronen, 2014). The theoretical immanence of the concept 

can be deduced from the multiple locales of its emergence and development which includes Germany, the Nordic 

countries, the United Kingdom and some international scholarly collaboration (see Krotz, 2017). The debates it 

has engendered also position it as a concept too important to be ignored by both its proponents and opponents. 

We shall return to the debates presently. As a term, “mediatization” has been regarded as “ungainly” and 

“awkward,” especially to the trained ear of a native English speaker; yet this terminologically strange animal can 

be justified if it helps scholars of varied backgrounds understand the common issues of their discipline (Couldry 

& Hepp, 2013).  Hjarvard (2008) defines mediatization as “the process whereby society to an increasing degree 

is submitted to, or becomes dependent on, the media and their logic.” He further characterizes this process as 

inherently dualistic as the media have not only become an integral part of the activities of other institutions but 

have also attained the status of social institutions on their own. He submits that “media logic” is a referent of 

the technological and institutional operational methods of the media, including the way they gather and distribute 

information within certain parameters or rules. Thus, media logic – or the media’s modus operandi - influences 

the very content of communication, the nature of social relations and the sender and receiver of messages. The 

extent of this influence may vary from one society to another. Stromback (2008) further develops the concept 

of media logic to mean “the dominance in societal processes of the news values and the storytelling techniques 

the media make use of to take advantage of their own medium and its format, and to be competitive in the 

ongoing struggle to capture people’s attention.” With specific reference to the mediatization of politics, he 

identifies some of the techniques inherent in media logic to include simplification, polarization, intensification, 

personalization, visualization, stereotypization, and the framing of politics in particular ways. Submitting to the 

logic of the media, therefore, implies a conscious effort by society or its institutions not only to depend on the 

media for communicative purposes but also to design or frame communication in terms that conform to the 

media’s modus operandi. According to Hjarvard (2008), when politicians frame or polarize issues in such a 

manner as to give them a better chance of being covered by the media, they are simply submitting to the logic 

of the media. Also in the corporate world, organizations submit to the logic of the media by organizing events 

or issuing press releases that place emphasis on those issues and developments that they consider to be of 

interest to the media. A fairly simpler way of conceptualizing mediatization is to regard it as a situation in which 

“other institutions to an increasing degree become dependent on resources that the media control, and they will 

have to submit to some of the rules the media operate by in order to gain access to those resources” (Hjarvard, 

2008). Thus in a mediatized world, the logics of other social institutions are influenced by the logic of the media 

(Hjarvard, 2013). 



 
 

Observatorio (OBS*) Journal, (2018)                                                                       Allwell Okechukwu Nwankwo and Silk Ugwu Ogbu 074 

 
As mentioned earlier, Hjarvard (2008) points out that although there was a time the media were seen as distinct 

from culture and society, such a distinction no longer has merit in the contemporary world. His reason is that 

both society and culture have been so permeated by the media that separating the media from society and 

culture is no longer helpful. To him, the key task should be a desire to understand how social and cultural 

institutions have metamorphosed in response to the pervasive influence of the media. According to Krotz (2017) 

who, by the way, spells the concept as “mediatisation,” the approach emerged as a result of the transformations 

that the media themselves were going through as a result of the embeddedness of the computer infrastructure 

in media systems and the corollary transformative impacts these were having on everyday life. These impacts 

were noticeable at the micro, mezzo and macro levels such that the media were becoming central to everyday 

human activities. It is in the light of these transformations that Krotz conceptualizes mediatization as “the concept 

of the reconstructive analysis of today’s media-related transformations, together with respective social 

transformations of everyday life, culture and society.” 

To contextualize the criticality of mediatization as a theory of the role of the media within society and culture, 

Hjarvard (2013) clearly distinguishes it with, and conceptually demarcates it from, the two research paradigms 

that have dominated communication studies. The first, is the “effect paradigm,” which tends to study the 

influence of the media by researching “what ‘the media do to people’” (p.2). The second paradigm is audience 

research which situates the influence of the media in the context of the ways people use the media or “what 

‘people do with the media’.” Significantly, both paradigms seek to situate the influence of the media within the 

context of specific media messages or communicative events as they relate to individuals or a group of 

individuals. These paradigms, no doubt, are valid approaches to the study of the influence of the media. They 

have had their day – and perhaps still have a role to play in the field of media studies for a long time to come. 

This paper, however, adopts the view that these paradigms take a narrow or micro view of media influence by 

casting the issues in an atomistic mould. On the other hand, mediatization takes a macro view of media influence 

on society and culture. It does not seek to situate media influence within the narrow confines of specific 

messages but seeks to unravel the transformational role of the media in reconstituting social relations and 

interactions between various institutions of society, thus defining social reality and changing patterns of social 

intercourse (Hjarvard, 2013). 

It is important to point out that mediatization is not yet a neat theoretical construct, with consensual acceptance 

by scholars (Krotz, 2017). It has its critics. Significantly, even among its proponents, there exist divergent views 

about the “emergence and development of the mediatization process,” the discourse of which Deacon and 

Stanyer (2014) have reviewed. In fact, it has been suggested that despite attempts at empirically grounding the 

concept, most of the research has relied on “presumption rather than a demonstration of historical change” 

(Deacon & Stanyer, 2014). 

In a way, Hjarvard’s (2008) approach constitutes a reasonable ground on which to assay a discussion of a theory 

of the influence of the media in contemporary Nigerian society. Rather than deny or de-emphasize the influence 

of the media in the contemporary world, a quest for a deeper comprehension of media culture and its embedded 

signification appears to be a more pragmatic strategy. The question may arise: how can we measure 

mediatization? It is important to state that the purpose of the mediatization theory is not to quantify the influence 

of the media on social institutions. It is a analytical framework for explaining social reality. As a “high-level 

societal metaprocess,” mediatization and its claims are to be grounded in evidence but may not be amenable to 
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“event-event causation” experimental protocols in the same way nobody seeks to test the claims of globalization 

and individualization (Lunt & Livingstone, 2016). This argument rests on putting mediatization on the same 

pedestal as globalization and individualization. This valorization of the concept has been regarded as “not 

legitimate” while the thinking that mediatization constitutes a paradigm shift has been regarded as “imperialistic 

and hubristic” (Deacon & Stanyer, 2015). Our purpose here is neither to recount, nor participate in, the debate, 

but simply to signpost the existence of a critical scholarship that perceives mediatization differently. For a review 

of the robust debate, Deacon and Stanyer (2014, 2015), Hepp, Hjarvard and Lundby (2015), Lunt and 

Livingstone (2016) constitute a fair start. From the debates, some clear viewpoints that merit attention emerge. 

First, mediatization needs a definite conceptualization in order to save it from becoming everything to everyone. 

Second, claims of mediatization need to be evidentially solid even if not at granular level. Third, scholarship can 

be media-centred without becoming media-centric; the point is that the mediatization is an open concept that 

itself also draws from other social metaprocesses (Krotz, 2017). In fact, it has been suggested that, rather than 

a metaprocess itself, mediatization should be viewed as a process that exists within the metaprocesses like 

globalization, individualization, commercialization, enlightenment, liberalism, capitalism and industrialization 

(Kortti, 2017). Fourth, social change results from the interplay of several forces, of which the media constitute 

one. Any attempt to privilege the media as the ultimate source of social transformation only falls for a simplistic 

– even deterministic – account of social flux. Our submission is that, despite the conceptual shortcomings pointed 

out by its critics, mediatization remains an analytical lens through which to view the omnipresence and influence 

of the media in various facets of society. In fact, in historicizing mediatization, Krotz (2017) points out that it is 

a broad, long-term process that has been there all along in various societies depending on socio-environmental 

factors and it could be applied to account for historical developments in media and communication. 

 

 

Mediatization of Everything 

 

As has been noted, the media have become omnipresent institutions whose large footprints etch the sands of 

society and culture. A number of studies and scholars have sought to cast a sweeping glance at the aspects of 

life that have been mediatized – and the list seems endless. Hjarvard (2008) points out aspects of life that have 

witnessed a substantial influence of the media in the way they are organized. Some of these include: politics, 

culture, human communication, conflict, marketing and consumer culture, research, education, science and 

sociology, among others. Even the upbringing of children within the family context has also received some form 

of influence from the media. According to Johan Fornas (cited in Kaun & Fast, 2014): 

In all fields of culture, the presence of the media changes the rules of aesthetic creation,  dissemination and 

the use of sound, images and texts. To a high degree, mediatization affects reading, the book industry and the 

school, listening and the music industry, the theater, film and visual culture in both fine-arts and popular culture 

(p.10). 

In a similar vein, Hjarvard and Petersen (2013) note the complete permeation of cultural practices by the media, 

which has put the mediatization of culture on the same pedestal as the globalization and commercialization of 

culture. They opine that this trio has brought everyday culture and high art into new social contexts, not only 

making them accessible to a greater number of people, but also transforming the nature of the cultural practices 
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referred to. In a rather interesting synoptic work, Kaun (2014) summarizes the works of various scholars who 

have studied the mediatization of distinct facets of life. Although we may not be able to review the summaries, 

it suffices to note that the impact of mediatization continues to engage the interest of scholars, especially as it 

pertains to issues as diverse as identity, migration, sexuality, body, gender, morality, norms and values. Kaun 

(2014) also identifies some of the studies focused on how new practices have developed around the use of 

media such as the mobile phone and the internet – two media forms that have, in the last few years, become 

embedded in the daily lives of people and will most likely continue to fan the embers of mediatization in the 

years to come. This article discusses these issues from the Nigerian standpoint. It explores the manner in which 

mediatization reconstitutes the interplay of the media and other social institutions, with consequences for society. 

In that regard, it uses a review of relevant literature and the personal observation of the authors to illustrate 

and interrogate the implications of the mediatization of the Nigerian society.  

 

 

The Nigerian Media Landscape  

 

Some fairly recent studies have indicated that Nigeria has about 150 daily newspapers, a good number of which 

are community-based (Okoro 2012), 164 radio stations and 135 television stations (National Bureau of Statistics, 

2010). At the same time, there are over 150 million mobile phone connections (NCC, 2016) owned by 86 million 

unique subscribers (GSMA, 2016). Doubtless, the mobile phone has become an essential communication device. 

Although it was originally made for speech communication, the mobile phone of today is used for various 

purposes which include accessing other media and even the practice of journalism (Clark, 2013). Moreover, 

contemporary media culture is now characterized by technological convergence, individualized interactivity and 

mobility (Drotner, 2005; Tobias, 2015), driven largely by the mobile phone. This state of affairs virtually positions 

the mobile phone as a culmination of mediality, perhaps a “super medium.” It is the view of this paper that the 

pervasive use of the mobile phone worldwide best exemplifies the mediatization of our world. This is more so 

when it is considered that virtually all the media converge seamlessly on the mobile phone. It is pertinent, 

therefore, to explore further the saliency of the mobile phone in the contemporary society 

Indeed, the mobile phone is perhaps the most pervasive personal possession in the entire universe 

(Jayawardhena, Kuckertz, Karjaluoto&Kautonen, 2009). Although originally designed for mere speech 

communication between people, advances in technology have invested it with additional capabilities such short 

message service (SMS), multimedia messaging (MMS), web browsing, mobile TV, navigation and video calls 

(Jayawardhena, Kuckertz & Karjaluoto, 2009). It will be quite in order to expect newer mobile phone models to 

sport additional functionalities and capabilities that would dwarf the really “modest” computing powers of the 

mainframe computers of the 1980s. 

The mobile phone has become an intimate personal object, that is lightweight and always in the company of the 

owner. “Nomophobia” (no mobile phone phobia) is the neologism for the addiction to the mobile phone (Piper, 

2013). A recent report indicated that on the average, a mobile phone user checks their device at least 150 times 

daily, while over 500 million pictures taken with cellular phones are shared daily online (Stern, 2013). Some 

people keep their phones very close to their body, including in brassieres, head scarves and pockets (Flavio, 

2015). There is no doubt that the mobile phone has become such an important part of daily life that some people 
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have reported that they would feel uneasy or anxious if they went out without their phone, and would most 

likely return home to fetch it (Sugiyama, 2013). Indeed, a growing number of studies indicate that the mobile 

phone is increasingly being considered a part or an extension of the user’s body (Campbell, 2008; Campbell and 

Park, 2008; Fidalgo, Telleria, Carvalheiro, Canavilhas and Correira, 2013; Ilharco, 2007; Sugiyama, 2013). This 

is not entirely unprecedented in the conceptualization of media influence. McLuhan (1994) had stated that “all 

media are extensions of some human faculty – psychic or physical.” As a medium of communication, the mobile 

phone has become increasingly indispensable. Indeed, it can be described as one of the most conspicuous 

artifacts in the mediatization of society. This is because the mobile phone is probably the most important medium 

available to humanity today. Its multiple functions also include sending and receiving messages, shooting videos, 

taking pictures, accessing the Internet, conducting online banking, among others (Clark, 2013). Owing to its 

multifunctional nature, the mobile phone enables the distribution and re-distribution of content across other 

media platforms such as newspapers, magazines, television, radio, movies and books. For a country like Nigeria 

where nearly 60% of those with Internet access get connected through their mobile phones (GSMA et al., 2012), 

the importance of this medium in society cannot be underestimated. 

 

 

Mediatization of the Nigerian Society 

 

Hjarvard (2008) regards mediatization as a non-universal process which may not characterize all societies. He 

views it as primarily a phenomenon that is manifested mostly in “modern, highly industrialized, and chiefly 

western societies” in Europe, USA, Japan, Australia, etc. Although he posits that with the march of globalization, 

more cultures and regions will come within the grip of mediatization, there is no strong evidence that  Hjarvard’s 

attempt to tie mediatization to industrialization or even the level of development of a given society has an 

empirical basis, considering that in highly remote areas of Africa, mediatization is redefining social institutions 

and interactions, through the instrumentality of the mobile phone, even among the uneducated folk. For 

example, in East Africa, the mobile money service has transformed the concept of money and banking such that 

even semi-literate populace use their mobile phones to execute all forms of transactions from the purchase of 

mobile phone credit to payment for consumables. For instance, the mobile phone is widely used in Kenya, 

although the country is regarded as poor (Mwithia, 2015). The country’s mobile phone penetration of 75% is 

higher than the Sub-Saharan Africa average of 65% (Wyche, 2017). Both city and slum dwellers widely use the 

mobile for various purposes. Perhaps, most significantly, the greatest impact of the mobile in Kenya is on 

transaction culture. Mobile telephony helped Kenya develop what is, perhaps, the world’s most successful mobile 

payment service, MPESA, which was launched in 2007 by Safaricom (Aker & Mbiti, 2010). 

In Nigeria, as in Kenya, the mobile phone has changed the concept of social interaction from a largely face-to-

face encounter to a digital experience with about the same measure of immediacy associated with physical 

presence. For some people, the mobile phone constitutes a “window for seeing the world” and it helps them 

organize their lives. Today, in Christian religious circles, prayers are not only sent as text messages, but also 

made through a mobile phone call. Congratulatory messages are now sent through the mobile phone, while 

husband and wife coordinate their affairs on the mobile phone. Some of these uses of the text messages have 

been explored by Chiluwa, Chimuanya, Ajiboye and Peter (2015) in their study on the use of the mobile phone 
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to build and sustain relationships. Within the family, the media, especially the mobile phone and social media, 

are equally reconstituting interactions. The mobile phone enables family interaction through social media 

platforms like Facebook, WhatsApp and Blackberry Messenger, among others. However, the influence of the 

media on family life and communication is also raising some concerns. There are concerns that the media often 

interfere with family time together, as the TV, for instance, may not only hinder family interaction but can also 

be used to avoid talking altogether (Wilson, 2004). In the case of the mobile phone, there is a fear that the 

constant use of the device creates in family members feelings of frustration, distance and a sense of being 

ignored (Oduor et al., 2016). Family members often learn about family issues from the media, which projects 

particular and often unrealistic views of the events. It is also becoming very common for intimate relationships 

to be formed through social media, the internet or a mobile phone (Khunou, 2012), a development that affects 

the critical social institutions of marriage and family and often times, putting them in danger. Smith (2006), for 

instance, demonstrates how the mobile phone is often used to develop and foster pre- and extra-marital 

sexuality. 

Perhaps more significant is the role mobile phones now play at the macro level. We will take a quick sample of 

studies exploring this. Baro and Endouware (2013) capture the situation in these terms: “When you stand at a 

busy Lagos street corner for 10 minutes, you cannot count the number of commuters and pedestrians both 

making or receiving calls and those engaging in retailing recharge cards. Mobile telephony is one of the 

information and communications technologies (ICTs) that is reshaping and revolutionizing communication in an 

increasingly global village.” In their study of the Niger Delta region of Nigeria, they reported that even people 

living in rural communities were increasingly depending on the mobile phone to communicate with family and 

friends, support their livelihoods, access the internet and interact with contacts on social media, among other 

things.  In a similar study, Ogunniyi and Ojebuyi (2016) explored the use of mobile phone by farmers in some 

South-West states of Nigeria. The farmers reported that their incomes had improved owing to their use of the 

mobile phone to reach buyers (which reduced transport cost and time), access market information, purchase 

agricultural inputs and obtain information on new farming methods. Gilbert’s (2018) ethnographic account of 

the mobile phone culture of Calabar’s young ladies reveals, on its part, a complex tapestry of youthful dexterity 

in creating and recreating their worlds both within and away from the quotidian realities of their socio-economic 

milieu. To such youth, the mobile becomes a connector that, at the same time, affords the user the freedom to 

create a healthy distance in relationships. Earlier, Smith (2006) had studied the use of the mobile phone in 

South-East Nigeria as a status marker, negotiator of social praxis and a business enabler. In concrete terms, the 

mobile phone has also contributed to the mediatization of the Nigerian public space, a topic that has received 

little attention in scholarly discourse. The reality is that the Nigerian public space has become a mediatized one 

as the mobile phone appears to have become a frontstage object at public gatherings, used in various ways by 

different people for various purposes (Adesugba, 2017). Interestingly, people effortlessly use their mobile 

phones without seeking the permission of those around them (Adesugba, 2017). Again, in Nigeria today the 

mobile phone has also become an enabler of participatory democracy. Olokesusi and Aiyegbajeje (2017) show 

clearly how electronic communication devices, especially the mobile phone, have permeated the political process 

right from electioneering campaigns through election monitoring to post-election project monitoring in a 

metropolis like Lagos.  The mobile phone can now be deployed in various ways to serve the purpose of 

democratic governance. Sadly, it can also equally be used for selfish manipulations of the democratic process. 
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In Nigeria, the mediatization of the society is visible even to the casual observer. Let us briefly consider the case 

of the social media. According to Africapractice (2014) “social media practices have materialized in 

unprecedented capacities. They've led to revolutions, encouraging the demand and monitoring of best practices 

during elections and are also contributing to a larger dynamic of promoting growth on the continent through 

accountability and conversation.” The same study notes that over 50 million Nigerians have access to the 

Internet, 72 percent of whom were already active on social networking sites as at 2013. So how impactful have 

social media been? Let us take a closer look. When the government of President Goodluck Jonathan unilaterally 

removed fuel subsidy on new year day in 2012, Twitter, a social media platform, was used as a mobilization tool 

for the ‘Occupy Nigeria’ protests (Africapractice, 2014), which eventually got the government to reverse itself. 

Similarly, in 2011, a mobile app, ‘Revoda’, was successfully used to monitor the general elections in order to 

make them free, fair and transparent (Africapractice, 2014). The perceived impact of the social media has been 

such that a lot of sub-national governments and politicians now use them as engagement platforms for reaching 

their target constituents. Furthermore, it has transformed the practice of journalism as many journalists engage 

with their audience through social media while the practice of citizen journalism has equally blossomed 

(Africapractice, 2014). The concept of citizen journalism is an offshoot of the ubiquity of the media and the 

availability of inexpensive content sharing tools. This is also a case of mediatization, which has now turned the 

audience into the gatherer and disseminator of information (Anaeto, 2011). With just a mobile phone, the citizen 

journalist has a note-taking device, a voice-recorder, a camera and video-camera all rolled in one. Aside their 

professional training, the professional journalist could hardly have been better equipped. Perhaps the influence 

of the media and citizen journalism can be illustrated by the uncanny story of Olajumoke Orisaguna, the Nigerian 

bread seller who turned a celebrity (Ayo-Adeusi, 2016). Olajumoke, with her “pyramidal” load of bread was 

caught by TY Bello, popular Nigerian photographer, during a photo shoot with a hip-hop artiste in Lagos. 

Fortuitously, Olajumoke’s picture became an instant rave when it hit the social media. The virality of the Internet 

propelled the illiterate, struggling bread-seller into overnight stardom as a model. She became rich instantly. 

This type of rags-to-riches story would have been far-fetched even 20 years earlier. Olajumoke’s story illustrates 

the way social media reconstitutes social relations and levels the playing field for different actors from different 

social strata. 

From the political angle, it could be argued that the mediatization of politics in Nigeria even preceded such 

developments in the West. The Nigerian press was in the vanguard of the fight for the country’s independence 

and played a prominent role in conscientizing and mobilizing Nigerians toward the fight for independence from 

the colonialists. Although they probably did not set out to do so, Ibraheem, Ogwezzy-Ndisika & Tejumaiye (2015) 

appear to support this position. Their account of the struggle for independence and the post-independence role 

of the Nigerian media clearly identified Nigeria as a front-runner among mediatized societies. Equally significant 

is the fact that the coming of the internet and social media has transformed not only politics but also governance. 

Politicians and public office holders are increasingly giving account of their stewardship to the masses over the 

social media. Many political leaders in Nigeria now have social media accounts, including the president, 

Muhammadu Buhari. Buhari’s twitter handle (@MBuhari) indicates that he joined twitter in December 2014. As 

of February 10, 2018, he had tweeted 2,700 times (averaging over two tweets per day). He also had over over 

1.3 million followers. What does he tweet about? He uses Twitter as a “public journal” of his daily activities and 

often expresses his opinion on certain issues, such as the hardship Nigerians are facing. Although it could be 
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argued that there is a retinue of aides who attend to the president’s Twitter account, the fact remains that the 

platform offers Nigerians the kind of direct access to the office of the president that they could not have imagined 

possible even as recently as the early 1990s. 

The course of education has also changed through the instrumentality of the media. In Nigeria, online courses 

are becoming popular: people can now hold on to their day jobs while studying at their own pace. The 

mediatization of fashion is another angle that merits some exploration. In a study carried out to understand the 

(non-)use of aso-oke, the traditional Yoruba fabric, among the youth, one reason adduced for the poor 

performance of the fashion item in comparison with Ankara is that aso-oke is not projected through the media 

(Olutayo & Akanle, 2009), which implies that young people often take their fashion cue from the media. 

Finally, it will be appropriate to discuss, albeit briefly, the influence of the media in the entertainment scene, 

with particular reference to music. There was a time in Nigeria when the airwaves were filled with foreign music. 

Today, through the influence of the media, Nigerian music is now played almost exclusively on the country’s 

airwaves. This has helped shore up the popularity of Nigerian artistes even in foreign lands. 

 

 

The Implications for the Nigerian Society 

 

The mediatization of the Nigerian society has both positive and negative implications. On the positive side, it 

helps drive openness and accountability within the public sphere. The use of social media and its growing 

popularity within governance circles is creating more pressure for public officials to explain to their constituents 

how they are managing the nation’s affairs. This pressure receives additional impetus with the growing practice 

of citizen journalism. At the same time, the openness associated with the mediatization of so many facets of 

society is not only convenient but also provides a level platform for the ventilation of alternative opinions in 

public discourse. However, citizen journalism has its drawbacks, especially with respect to the issue of source 

credibility. Some fairly recent examples will drive this point home. In Nigeria, rumors of the death of some public 

figures often go viral on social media only for the stories to turn out to be false. Also, in the wake of the Ebola 

Virus attack that hit Nigeria and other West African countries in 2014, a practical joke sent by someone to a 

friend claiming that bathing with, and drinking, salt water could cure the disease went viral (Filani, 2014). As a 

result, two people died and 20 were hospitalized for excessive ingestion of salt (Onyeonoro, Ekpemiro, Abali & 

Nwokeukwu, 2015).  

There is no doubt that at the level of the family, mediatization could support a multi-pronged approach to 

interactions. It can create a sense of reassurance and perpetual connectedness. Unfortunately, as has been 

mentioned, such a heavy infusion of the media into family life could also create problems as certain members 

may feel ignored or abandoned. It may also put more stress on the institutions of marriage and family. In the 

area of education, the mobile phone and social media can be productively used to enhance academic outcomes 

through online exchange of ideas and the use of educational applications. At the same time, these platforms 

could be abused. It has been argued that mobile phones can distract students. A study in Taraba State of Nigeria 

indicated that students were distracted from their studies by heavy mobile phone use (Rabiu, Muhammed, Umaru 

& Ahmed, 2016). The same study also discovered that the students were using their mobile phones to download 

pornographic content. Such behaviour adversely affects academic outcomes and the moral compass of the 
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students. Finally, the mediatization of politics throws up some ethical issues. It may mean that only the vociferous 

get heard. Those who fail to push or frame their agenda aggressively through the media may lose out even if 

they have the best solutions to society’s problems. In a mediatized world, the ability to frame issues in a manner 

that synchronizes with the media logic can easily become a critical game-changer. 

 

 

Conclusion 

 

By all accounts, the Nigerian society is a media suffused one. Most importantly, the media have also become a 

veritable means of organizing other social institutions and coordinating their roles within society. These other 

institutions – politics, education, family, religion, business, among others – appear to have submitted to the logic 

of the media, with consequences that could be favorable or unfavorable to society. Significantly, the advent of 

the Internet, mobile phone and social media has largely transformed the conceptualization of the media and 

their role within society. As new technologies are developed, it is to be expected that the role of the media as 

social institutions and their influence will keep evolving. There is no doubt that, with time, more facets of Nigerian 

life will become mediatized.  

A deep understanding of the consequences of mediatization can inform institutional response at various levels 

to harness the positive outcomes of mediatization while minimizing the negative ones. It is important that policy 

makers understand the implications of the expanding influence of the media and how they are impacting 

individual behavior and institutional performance so that they can develop proactive strategies for dealing with 

the situation. As social institutions realign their basic functions to fit the mediatized society and citizens become 

journalists (concerned more with capturing moments with their camera phones and transmitting same via the 

social media rather than experiencing or enjoying them), the power of the media is most likely going to rise.  

Across the length and breadth of Africa, the story is more or less the same. Mediatization is sweeping through 

traditional African societies like a hurricane while leaders are watching from their mobile phones and other 

media. The emergence of satellite television and digital media platforms has eliminated geographical walls and 

all forms of barriers to media content. Nigeria and many other African countries are swamped daily with content 

from Europe, America and Asia. The battle for cultural supremacy has been on for years on the airwaves. 

Unfortunately, Africa often appears to be fighting with machetes and arrows when the rest of the world is 

deploying advanced weaponry. Without a conscious and coordinated effort to tell its own story or propagate its 

culture to the world, Africa will continue to consume media products from other continents that denigrate its 

values, or serve as the dumping ground for all kinds of content distributed via the internet and digital media.  

Given what we know about mediatization today, this development may portend grave danger for the future, 

especially with regard to the preservation of indigenous traditions. To a great extent, it appears there is no 

coherent strategy or government initiative driving the media industry in Nigeria. The modest successes of some 

media organizations, ‘Nollywood’ and music pop stars are largely attributable to individual endeavors rather than 

any deliberate plan or government policy. The authors of this paper believe that the stakes are too high for the 

government to ignore the media sector (broadly defined) and its pervasiveness. Effort should be made to 

articulate a comprehensive strategy that will guarantee homeostasis. Apart from managing and moderating the 

engagements between social institutions and the media, government should provide direction and adequate 
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support to content producers as a way of promoting the culture of traditional societies or defending indigenous 

values from negative influences. While there are many positives that can be derived from the Western culture, 

most people will, for instance, agree that the sagging of trousers by teenage boys that is currently trending 

across African societies is definitely not one of them. Since it may be difficult to control the internet or restrict 

access to the information superhighway, it is imperative that Nigeria, and indeed the whole of Africa, devise 

other practical methods, including the production and distribution of counter narratives embedded in compelling 

content, for dealing with the challenges of a mediatized world. 
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